MITCHELL MILLER

Director of SEO, AEO/GEO & Al Search Systems
San Jose, CA | Remote-first | (626) 316-8682 | mitchelljmillerjr26 @gmail.com | linkedin.com/in/mitchelljmillerjr

Senior search and Al-growth leader with 10+ years owning enterprise SEO, technical search, multi-location
architecture, AEO/GEO measurement, and Al-search adaptation. Apple-scale program experience, $15.21M FY22
attributable revenue as PM for a 1,000+ location healthcare network, and hands-on internal Al products across
reporting, content intelligence, and execution workflows.

POSITIONING

Enterprise SEO leader with AEO/GEO
measurement, technical search architecture,
and Al-enabled growth systems.

Strong fit for SEO Director, Head of Search,
and search/product leadership roles.

CORE SEARCH

Technical SEO

Crawl/render, JS indexation, migrations, Core
Web Vitals, HTTP headers, multi-CMS
architecture.

AEO / GEO

Profound measurement, Al share-of-voice,
citation velocity, prompt clusters, LLM citation
optimization.

Entity Systems

Knowledge Graph, schema, Wikidata, Yext,
internal linking, topical authority, citation
networks.

TOOLS

GA4, GSC, Adobe Analytics, Google Ads,
Bing Ads, Profound, Semrush, Ahrefs, SEO
Clarity, Screaming Frog, Surfer, Clearscope,
Yext, Asana, Jira.

Al / DATA

Claude API, OpenAl, RAG, agent workflows,
evals, Python, TypeScript, SQL, SQLite,
BigQuery, statistical modeling, simulation,
Cursor/Codex, Zapier, APIs.

EDUCATION

Michigan State
BA, Business Administration - Eli Broad
College of Business.

EXPERIENCE

Clarity Digital - Senior Al Search Strategist / Al Systems
Consultant

Operationalized AEO/GEO measurement and internal Al products across
enterprise client delivery.

Nov 2023 - Present | Remote

® Designed and deployed AEO measurement infrastructure using Profound to
track brand citation velocity and Al share-of-voice across ChatGPT,
Perplexity, and Google Al Overviews.

" |ed technical SEO, AEO, and GEO audit processes for enterprise accounts,
translating Al-search visibility problems into client-ready roadmaps and
implementation plans.

® Built internal Al tooling - ClarityPulse, SearchForge, and ActionThread -
replacing reporting, content intelligence, and call-workflow tools across
agency operations.

" Engineered entity-first content systems for Knowledge Graph and Al retrieval
inclusion: structured data, Wikidata validation, citation networks, topical
authority, and internal linking.

Stanford Health Care - Interim SEO/SEM Manager

Full-funnel paid and organic search ownership in regulated academic
healthcare.

Mar 2024 - Aug 2024 | Palo Alto, CA

® Owned paid and organic search across high-value clinical service lines,
including budget, measurement, keyword strategy, and stakeholder
communication against patient-acquisition targets.

® Restructured campaign taxonomy and bidding logic around emerging
Al-driven search behavior and high-intent generative-search query patterns.

® Partnered with Content, UX, and clinical strategy teams to connect keyword
strategy, patient-journey content, and conversion performance.

Apple - Global SEO Program Manager, Americas

Apple.com-scale organic roadmap influence across US, Canada, Mexico, and
Brazil.

Aug 2022 - Jan 2024 | Cupertino, CA
" Owned organic search strategy for Apple's Americas product and services
portfolio across a multi-billion-dollar revenue surface.

" Built business cases that secured engineering roadmap prioritization by
combining competitive analysis, search demand, technical findings, and
revenue projections.

" |dentified and resolved JavaScript rendering and indexation gaps in Apple's
proprietary JS framework; partnered directly with engineering and design
teams on remediation.

" Presented evergreen holiday content and revenue opportunity models to 60+
stakeholder audiences and integrated early AEO/generative-search signals
into long-term strategy.
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CERTIFICATIONS

GA4, Google Ads Search, Google Al
Essentials, Al for Marketing, Content
Strategy, CAPM, PSM |, Product School PM,
Google Project Management, Agile with Jira,
UX Design.

PUBLISHED WORK

Dignity Health conditions and treatments
library - enterprise healthcare content
architecture.

CommonSpirit services and specialties library
- scalable service-line discovery surface.
SELECTED WINS

$15.21M FY22 attributable revenue

88K appointments and 175K calls/directions
1,000+ Yext entity pages

38+ country sites and 138 hreflang variants
20+ enterprise migrations

Three internal Al products shipped

WORKING STYLE

Data-driven product and growth operator:
prioritize with analytics and statistical
methods, align cross-functional stakeholders,
translate findings into technical requirements,
and build Al-enabled systems that improve
delivery over time.

EXPERIENCE CONTINUED

CommonSpirit Health - SEO & Web Analytics Product
Manager
$15.21M attributable revenue, 88K appointments, 175K calls/directions,
1,000+ entity pages.

Sept 2018 - Aug 2022 | Remote

" Owned roadmap, requirements, stakeholder alignment, and measurement for
a 20+ market healthcare network; FY22 output included $15.21M attributable
revenue, 88K appointments, and 175K calls/directions.

® Scaled organic sessions from 2.65M to 4.9M+ across tenure, including FY19
+40% YoY and FY20 +32% YoY growth.

" Defined requirements and led delivery of 1,000+ Yext entity pages with
parent/child architecture and dynamic CMS templates, syndicating structured
data across Google, Apple Maps, Siri, and Alexa.

" Led 20+ enterprise migrations with technical requirements, stakeholder
coordination, post-launch audits, and conversion recovery; partnered with
Data Science on attribution modeling.

Wpromote / DemandWave - SEO Campaign Manager

Enterprise and mid-market SEO across ecommerce, SaaS, and professional
services.

Apr 2015 - Aug 2018 | San Francisco, CA

" Directed full-lifecycle SEO and growth programs across clients including
Unilever, BeyondTrust, Dynapar, and Whoop; translated audits into
engineering, content, and CRO workstreams.

® Conducted server-level audits across Apache, IIS, HTTP headers, PHP, and
multi-CMS environments; built internal training curriculum that scaled
technical methodology across the agency.

SELECTED Al + GROWTH BUILDS (SIDE PROJECTS)

DomainSignal

® Founder / solo build of an Al-driven domain authority and intelligence platform
using statistical models, scoring algorithms, and Al-paired insight generation.

California UBI Simulator

® Built (Al-assisted) a live policy sandbox that models universal basic income
across real U.S. Census microdata for all 39.5M Californians, computing
distributional and fiscal impact in real time from adjustable payment
parameters.

Clear Kayak Adventures

® Built website, OTA listings, payments, SOPs, safety workflows, pre-arrival CRM
education, staff handoffs, and automation supporting $500-$1,000/day per
location before state permit moratorium.

Vet Advocates

® Built structured Facebook ad system that increased monthly signups from 2-3
to 25-50; codified the system and trained an outsourced VA for long-term
operation.
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